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INFO 370 – Team Project Part 2: Select a Question

1.     Evaluate the questions you developed in the previous phase according to:

a. What is the effect of instant messaging on meeting new people and initiating dates? 
i. Interest: Will participating in instant messaging make a person more effective at meeting people and initiating dates.
ii. Importance: The results of this research may provide more reasons for persons to adopt (or not adopt) instant messaging. This is of interest from those who benefit with higher instant message group, namely the business providers of the service and their advertisers. 
iii. Feasibility: A qualitative study could be done in which we asked open-ended questions to a sample set of participants and their experiences with meeting people or initiating dates. Feasibility could also be increased if we focused our sample to those who participate on dating websites and evaluate their experience and how much instant messaging affected their initiating of dating relationships.
b. What is the effect of instant messaging on quality of communication between the persons dating? (Qualitative)
i. Interest: The importance of communication in relationships is of interest because it oftentimes affects the well-being of a relationship.
ii. Importance: The results of this research may be important for those who have adopted instant messaging as a form of communication in their dating lives or those who have not and may provide them reasons for adoption. Also, dating websites could find this study of interest and more readily adopt instant messaging as a feature or encourage its members to participate to facilitate better results.
iii. Feasibility: A qualitative study could be done using open-ended questions about one’s perception of communication quality using instant messaging. A control question could be used as well measuring people’s satisfaction with traditional forms of communication. A qualitative scale could be developed to measure the perceived quality of communication. In addition, we could determine what other benefits or costs are involved with instant messaging in regards to communication within a relationship.
c. What prevents persons from using instant messaging to communicate with persons they may want to, or are currently dating? (Qualitative)
i. Interest: There is an interest for stakeholders in businesses or communities that encourage instant messaging.
ii. Importance: By determining the things that prevent persons from adopting instant messaging in their dating lives, businesses that gain from increased messaging use can work to address these reasons in the hope of possibly overcoming them.
iii. Feasibility: Open-ended qualitative questions could be administered. Much of the same techniques that were used from the “IM Everywhere” study could be used here.
d. How many dating relationships were officially terminated (or begun for that matter) via instant messenger? (Quantitative)
i. Interest: An interesting number could be found about the changing nature of communication in regards to the termination and initiation of relationships.
ii. Importance: An increased awareness of the uses of instant messaging could be gained. Stakeholders in this topic are yet to be determined.
iii. Feasibility: Polling persons on whether or not they have started or ended a relationship and for each instance, which form of communication was used. This could also be measured by date to see if there is a trend through time of growing or declining use of instant messaging as a means of communicating relationship-changing decisions.
2.     Based on this evaluation, select a question for the research project This should be the one that best fits all three criteria.

We select question b for our research project. It has the holds highest levels of interest, judged importance, and feasibility.
3.     Write your research question in one sentence, and then elaborate it in one paragraph.


What is the effect of instant messaging on the quality of communication between two persons dating?

As the number of internet users grows every year, more and more people are using Instant Messaging as a tool for communication in business, friendships, family, and as well as dating.  We would like to explore how using Instant Messaging as a tool affects the quality of communication between persons dating. What are the positive effects, what are the negative effects? Is there a difference between in between people who use IM as the primary way of communication compared to those who use it just to support a more traditional method such as mail, phone or face-to-face? These are some of the questions that we hope our research will answer.  
4.     List at least three reasons why it is a good research question for the team to investigate.
The research caters to a large audience.
As stated earlier, more and more people are being connected to the internet, so the possibility of using Instant Messaging in dating is growing. There are a large amount of people who would be interested in this study. For example, people currently in or considering being in a dating relationships are interested in knowing whether or not using IM would help them strengthen their communication with their significant other. 

There are stakeholders in the business industry who could profit from the findings.
Dating websites in particular would be very interested in this study and more readily adopt instant messaging as a feature or encourage its members to participate to facilitate better results. This is not limited to dating websites; instant message providers as well could use the findings for the promotion of the product or give them incentive to invest into developing features that would benefit the user’s communication in his or her dating life.
There is a possibility of a finding that recognizes diminished communication due to instant messaging
Persons who regularly exercise instant messaging with their significant other and experience problems due to a lack of quality communication could find the research useful in their lives. This finding could also be of interest to those who discourage instant messaging to further their promotion of other methods of communication.
