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Churchill et al: “Sharing Multimedia Content with Interactive Public Displays”
This paper looks at the use of interactive public displays to promote information encountering.  In this paper multiple displays were put up in various locations to test their use and effectiveness of promoting information encountering.  The information stored on these displays could range from announcement to items up for sale by the owner.  The content really did vary.  However, some users elected not to post content because they felt that it was not appropriate for the display.  Overall, the use of the displays was better than expected.  Many people used them to look at various information and a few people contributed a lot of the information on the displays.  A study like this is important to CSCW because it looks at how people interact with information using interactive displays.
I have never actually used an interactive display like they described in this paper, but I find the concept interesting.  I think that it was very interesting to see that the display that had the most use was in the break room.  That made it seem, to me at least, that people would use the system when they were no involved in other tasks.  This is good, because they can look at the content that is available on it and they don’t need to worry about being out in the main work area and distracting fellow employees.
When reading about the content that was displayed using this system it seemed that it could vary quite a bit.  There seemed to be some social policing to control the content, but nothing that deterred people from using the system.  I could see this as a way that people would not use the system.  They may be afraid that the content that they want to post is not appropriate for the system and that it might offend some people.  However, it appeared that once people began to post to the displays that they felt more comfortable posting more information to it later.  This appears to be a good thing because then, by word of mouth, people will be more willing to add content to the display.
It was interesting to see what offended people of the content listed on the displays.  But, it is this kind of policing that made it operate.  Without it, people would be fearless on what they posted and they might cross the lines of what many people might find appropriate for a system like this operating in a business.

Overall, the idea behind this article is very interesting.  I can see these large public displays being a very good tool for companies that wish to display information to their employees.  Also, this is a good way for employees to see information posted from other co-workers.

Rating: 4 – Good article, interesting concept and implementation of the system.
